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  企業內部行銷機制對組織成員之組織承諾的影響—工作滿足中介效果之檢定 

 The Impacts of Internal Marketing Mechanism 
on Employees’ Organizational Commitment
－The Mediating Effects of Job Satisfaction
李文瑞 Wen-ruey Lee臺北商業技術學院國際商務系
陳世傑 Shih-chieh Chen德明財經科技大學企業管理系
張瑞晃 Jui-huang Chang銘傳大學國際企業學系
廖豐斌 Feng-pin Liao玉山商業銀行和平分行
摘要
本研究探討企業內部行銷機制對組織成員工作滿足與組織承諾之影響並提出一個中介模型以檢視其間的關係。利用 427位銀行業從業員工為研究對象，實證結果顯示，企業之內部行銷機制會正向影響其組織成員的工作滿足，而員工的工作滿足亦會正向影響其對企業的組織承諾，至於內部行銷機制對員工組織承諾的正向影響則會被員工的工作滿足部分加以中介。本文最後並針對研究結果提出管理意涵、研究限制與後續研究建議。
關鍵詞：內部行銷機制、工作滿足、組織承諾、市場導向
Abstract 
This paper proposes a mediating model and tests the impacts of internal marketing mechanisms on employees’ job satisfaction and their organizational commitment. Using 427 banking industry employees as research samples, empirical results indicate that banks’ internal marketing mechanisms positively influence employees’ job satisfaction, which, in turn, has positive influence on their organizational commitment. The impacts of internal marketing mechanisms on employees’ organizational commitment are partially mediated by employees’ job satisfaction. Managerial implications, research limitations, and future research suggestions are also proposed. 

Keywords: internal marketing mechanisms, job satisfaction, organizational commitment, market orientation


 部落格訊息對行動加值服務使用意願之影響研究

An Influence Research of Using Mobile Value－Added Service Willingness by Blog Mssages
李慶長 Ching-chang Lee 臺北商業技術學院商學研究所

張銀益 Yin-yih Chang 輔仁大學資訊管理系
郭曉蓉 Hsiao-jung Kuo 輔仁大學資訊管理學系碩士班
蔡聰源 Tsung-yung Tsay 中國科技大學企業管理系
摘要 

     3G行動上網用戶穩定成長，行動加值服務也成為業者積極增加營收的重點。如何增加消費者對行動加值服務的使用意願，以刺激行動用戶的貢獻度，更是所有電信業者與內容提供廠商十分關注的焦點。然而近年來消費者傾向在做購買決策之前，會先去網路上瀏覽 Blog類似的使用者對此產品的介紹或服務之評價，或者行家的推薦，以作為未來購買決策之參考。故本研究希望了解，對於部落格訊息中，哪些因素有助於增加消費者對行動加值服務的使用意願。
本研究從「內容訊息」、「行家特質」及「行銷訊息」三個構面著手，採用問卷調查法，以便利性抽樣，共回收 525份問卷，並以 SPSS進行資料分析。依據本研究的調查發現，部落格中的內容訊息，消費者可以從內容訊息中了解商品的資訊、軟體下載的來源、熱門排行榜等等。本研究結果有三： 1.內容訊息對消費者使用行動加值服務意願有一定的影響。其中以產品資訊與體驗訊息最受到重視，其次為線上評價與即時性訊息和輔助展示功能。 2.行家特質對消費者使用行動加值服務意願有一定的影響，其中以讀者對手機行家的專業性最為重視，其次為行家的信任度和親和力。 3.行銷訊息對消費者使用行動加值服務意願有一定的影響。其中以行動加值服務的口碑訊息最能影響消費者的使用意願，之後則分別為產品展示訊息及宣傳與代言活動訊息。
關鍵詞：部落格、行動加值服務、使用意願、部落格訊息 

Abstract 
The increase of the user of 3G mobile Internet is stable, and mobile value-added service becomes the focus for telecommunication business to increase their revenues. Therefore, telecommunication and software provider put more and more emphasis on how to increase consumers’ willingness to use mobile value-added service to stimulate their contribution. Consumers tend to surf blogs to search for similar users’ introduction to the products or evaluation of services or professional recommendation as reference of purchase. The purpose of this research is to understand what kind of factor in blogs is helpful to increase consumers’ willingness of purchase. 

The study used content messages, professional character and marketing messages as aspects to analyze and explore the relation between these aspects and bloggers’ willingness on using mobile value-added service. Issuing a questionnaire which was executed with convenient sampling and 525 valid data were totally collected and processed by SPSS. Discovered based on this research’s investigations that by the content messages of blogs, consumers may understand the commodity information, sources of software downloading, popular billboard and so on. The study made 3 conclusions as following: 1. the content messages had certain influence to consumers’ willingness to use the mobile value-added services. The most effective factors were the product information and the experience messages, next were on​line appraisals, instantaneous messages and auxiliary demonstration function. 2. The professional character had certain influence to consumers’ willingness to use the mobile value-added services. The most took seriously by readers that was the handset expert’s specialization, next were expert’s confidence and affinity. 3. The marketing messages had certain influence to consumers’ willingness to use the mobile value-added services. The most took seriously by consumers that was the word-of-mouth messages of the mobile value-added services, next were product display messages, advertisements and representative messages respectively. 

Keywords: Blog, Mobile Value-added Service, Using Willingness, Blog Message



        台灣街舞運動的風格、形式與基本舞步之研究 
A Study of Hip Hop Dance Style, Form and Basic Step in Taiwan
劉雅文 Ya-wen Liu臺北商業技術學院體育

摘要
「街舞」運動，在台灣已經成為青少年新的社交型態，是學生的全民運動，也是近十年來青少年的流行文化，本研究目的試圖說明將街舞的文化、風格與形式，分析歸納嘻哈風潮下的 Old School與New School的主要舞風、認識 Breakin與基本舞步等，並建議青少年家長多關心與支持孩子，讓親子關係更密切；也希望政府相關單位可以規劃台灣街舞的空間，增設青少年街舞設施及活動場地，最後建議舞者要培養運動前要熱身的習慣，提升相關肌群肌力，以避免運動傷害的發生。希冀本研究有助於對於街舞運動有興趣的人，也提供未來舞蹈課程教學的參考。
關鍵詞：舞蹈教育、課程、運動傷害

Abstract 
Hip Hop dance has become a new social style and a popular exercise among teenagers in Taiwan for the past ten years. The Purpose of this study was to analyze Hip Hop dance under issues of cultures, styles and forms and to categorize the main movements of Old school and New School. Also, the study tended to know breaking and its basic movements well. Suggestions were involved for parents to care more and support their children to have closer parent-child relationship. Moreover, the study tried to call for the government to arrange more spaces and equipments for Hip Hop Dance in Taiwan. Habits of doing warm-up before exercising were strongly suggested for any dancers to make. Muscles improvement and injury avoidance were also concerned. Hopefully, the study could help those who are interested in Hip Hop Dance and would be the reference for future teaching in dancing courses.
Keywords: Dance education, Curriculum, Sports injury


軟式網球選手技能特徵因子分析研究 

Motor Skill Factor of Soft Tennis Players
謝順風 Shun-feng Sie臺北商業技術學院體育室
摘要
目的：探討軟式網球選手技能因子指標之特徵。方法：以高中男子軟式網球選手為受試者（n=43），設計 20項軟式網球技能測驗項目，依受試者地域性之不同編排 2梯次施測之，以主成份分析之最大變異法進行統計考驗 (α=.05)。結果：萃取出 7個因素構面，且能涵蓋 20項軟網技能測驗項目， 2次施測的總體內部一致性分別達到 .71與.73，重測信度皆在 .83以上（ p<.05）， Kaiser-Meyer-Olkin（KMO）取樣適切性量數為 .72，Bartlett球形檢定值為 341.13（p<.05）。 7個構面中，因素一為 2項速度測驗，以及3項耐力測驗所組成（變異量 18.81% /共同性0.81）；因素二由 4項截擊測驗所組成（ 10.09% / 0.73）；因素三由 2項高壓發球時之接發球測驗所組成（ 9.80% / 0.64）；因素四為 4項發球測驗所組成（ 9.39% / 0.65）；因素五為 2項低手切削發球時之接發球所組成（ 8.61% / 0.67）；因素六為正手拍、反手拍擊球技能所組成（ 8.07% / 0.69）；因素七僅有1項高壓球測驗（ 6.98% / 0.79）；共有71.75%的累積變異量。結論：本研究發現軟式網球選手的技能因子之特徵，係由「速耐力」、「截擊」、「高壓發球時之接發球」、「發球」、「低手切削發球時之接發球」、「擊球」、「高壓球」等7項指標所組成。此7項指標能更清楚軟式網球選手的技能特徵，可作為日後訓練策略調整的參考指標。
關鍵詞：速耐力、截擊、接發球與發球、擊球、高壓球 

Abstract 
Purposes: To investigate the motor skill characteristic of soft tennis (ST) players. Methods: The volunteers were the male high school ST players (n=43). 3 tested categories of motor skill with twenty motor skill test items designed, 2 for speed, 15 for ST motor skills (4 for serve, 4 for reserve, 2 for flat Shot, 4 for volley, 1 for overhead), and 3 for endurance, and tested by 2 echelon. Each echelon had 4 test days (2 days by first test and 2 days by second test). Each test day tested with 10 motor skill test items. The principal component analysis were used to analyze the data (α=.05). Results: Out of the 20 ST motor skills indicators, seven facets are extracted which cover 20 of the indicators, the twice of internal consistence was .71 and .73, the test-retest reliability was at least .83 (p<.05), the Kaiser-Meyer-Olkin (KMO) measure of sampling adequacy was .72, the Bartlett’s sphericity test was 341.13 (p<.05). Seven factors, accounted for the variation by 71.75%, were obtained. The factor one included two speed tests and three endurance tests (pct of variation by 18.81% / communality by 0.81). The factor two included four volley tests (10.09% / 0.73). The factor three included two reserved with “reserve during overhead serve” tests (9.80% / 0.64). The factor four included 4 serve tests (9.39% /0.65). The factor five included two reserve with “reserve during low slice serve” test (8.61% / 0.67). The factor six included forehand and backhand flat shot tests (8.07%/0.69). The factor seven only overhead test (6.98% / 0.79). Conclusions: The motor skill characteristic of ST players composed with 7 indicators of “speed endurance”, “volley”, “reserve during overhead serve”, “serve”, “reserve during low slice serve”,“flat shot” and “overhead”, they make motor skill characteristic of ST more clearly,can be used as an important reference for in-game strategy adjustment or training.
Keywords: speed endurance, volley, reserve and serve, flat shot, overhead


Taiwan Issue Revisited 
— From Legal and Political Perspectives
從法律與政治觀點重新探討台灣議題
          游佩儒 * Pei-thu Yo臺北商業技術學院應用外語系兼任教師 

Abstract
Although the question of Taiwan’s international status is said to begin following the renunciation of all claims by Japan in 1945, the real dilemma commenced after severance of diplomatic relationship with major countries, and most devastating among all, severance of diplomatic relationship with the US in 1979. However, in the same year, the US also passed the Taiwan Relations Act to protect Taiwan from any negative influences flowing from decrecogniton. The issues surrounding the international status of Taiwan involve a long and complex history. Integrated in the history are a number of issues relative to geopolitics, economics, security, foreign policy, power politics, nationalism and law. Combining the study of law and politics, this study aims to revisit the mystery of Taiwan’s status. 

Keywords: Taiwan Relations Act, San Francisco Peace Treaty, Recognition, Derecognition

摘要
台灣的國際法律地位爭議係始於日本於 1945年放棄對台主權，然而真正的難題是在台灣與大多數國家斷交後才開始出現，其中影響最大者為 1979年與美國斷交。然而，美國亦在同年通過台灣關係法來處理對台關係，排除因斷交而可能導致之後果。台灣國際法律地位的議題包含了冗長且復雜的歷史。整合在這些歷史之中又包含了地緣政治、經濟、安全、外交政策、強權政治、民族主義和法律問​題。結合政治與法律，本研究意圖重新探討台灣法律地位之“謎＂。

關鍵詞：台灣關係法、舊金山和約、承認、斷交



