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Course List for Master of Design (MDes) Program, Industrial Graduate Program in Innovative Design and Brand Management ,College of Innovative Design and Management,
National Taipei University of Business(Applicable to Students Admitted in Spring, 2025)

#® B P ¥
& Contact Hour
Fp gy e EA 2 ;5 % - FEAY1 %= FE AY2 %3
Category Course Title #c - 3 - I - Remarks
) Hour - ) - )
Credit Fall Spring Fall Spring
o S AR - S O O - - O A <= B
Lecture Practice Lecture Practice Lecture Practice Lecture Practice
ERE =1
PAPER READING 2 2 2
.!E_l_ L 1- = E 3 3 3
QUANTITATIVE RESEARCH METHODS
Core Course ||# ¥ #734 2 2 2
(Compulsory) [|[THESIS SEMINAR
Bt
SIS ® | ® @) @)
&g Ak 7 7 2 5 0 0
Subtotal, Compulsory
AEARE D H a4 3 3 3
INDUSTRY TRENDS AND MARKET ANALYSIS
AR B Rk 3 3 3
BRAND MARKETING STRATEGY
b
BRAND MANAGEMENT 3 3 3
(R B 3 3 3
USER EXPERIENCE DESIGN
FIATHEATAR S 3 3 3
INNOVATION TECHNOLOGY TRENDS
- R L R N
CONSUMER PSYCHOLOGY DECISION AND 3 3 3
ANALYSIS
RIATR LY 3 3 3
INNOVATION DESIGN THINKING
LEEe RIATR 2 A 50
I;. 2 IINNOVATIVE DESIGN AND PRODUCT 3 3 3
Elective lloTRATEGY
EEREFRBREY
SUBSTAINABLE DEVELOPMENT AND 3 3 3
IMANAGEMENT OF ENTERPRISES
AT RIATR R £
CROSS-FIELD INNOVATIVE DESIGN 3 3 3
AND INTEGRATION
o T4 AT B
DIGITAL MARKETING and INNOVATIVE 3 3 3
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Total Number of Required Credits: 35  (Minimum of Electives Reqruied: 22  Credits)
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