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Course List for Master of Business Administration (MBA), Department of Business Administration, College of Business, National Taipei University of Business
(Applicable to Students Admitted in Fall, 2024)

P Contact Hour
. . 4 B3 $ - #& AY1 $ -8 AY2 o
e #o A - ; = L = %
Category Course Title Crf;it Hour Fall Spring Fall Spring Remarks
o S 7Y o S 7Y Foas S 7Y Foas S Y
Lecture | Practice | Lecture | Practice || Lecture | Practice [ Lecture | Practice
CEARFEFR LA RE L
CORPORATE SUSTAINABLE DEVELOPMENT AND 3 3 3
MANAGEMENT TOPICS
EEALA 7 3 3 3
BUSINESS DECISION ANALYSIS
R 3 AN S 3 3 3
STATISTICAL METHODS AND DATA ANALYSIS
’F 12? ﬁ‘ﬁi—ﬁ_(“ ) 1 3 3
GLOBAL MANAGEMENT FORUM (1)
Rl éﬁuiﬁ:szs ;géEARCH METHOD 3 3 3
Core Course
(Compulsory) || 7= 4 #4 & & 47 £ Jig N T WP
DATA SCIENCE ANALYSIS AND APPLICATIONS 3 3 3 F23 R H~ 2 A2 #326 As Remark6
L AE S 3 | 3 3
ARTIFICIAL INTELLIGENCE AND APPLICATIONS
H R A (2) 1 3 3
GLOBAL MANAGEMENT FORUM (1I)
0
s © | (© &) ®)
&3t
20 24 9 0 9 0 3 0 3 0
Subtotal
% ié 5 %J' 20
Subtotal, Compulsory
2 FEELFTE L 3 3 3
3 MANAGEMENT OF TECHNOLOGY AND INNOVATION
& PP Ay E e 3 3 3
;;J i# % |[DIGITAL BUSINESS AND MANAGEMENT
+. | Electivef >z & % 5 4 47 3 3 3
i GLOBAL INDUSTRY AND BOMPETITION ANALYSIS
; plare gl 3 | 3 3
= MANAGEMENT OF CREATIVITY AND ENTERPRISE
W HiEa
3 3 3
CONSUMER BEHAVIOR
CEE R 3 3 3 3
MARKETING MANAGEMNT
# FRAURERE 3 3 3
W RETAIL AND CHANNEL MANAGEMENT
& Primgt st TR 3 3 3
~ | ¥ |[LOGISTICS AND SUPPLY CHAIN MANAGEMENT
; Elective ||dc i 4 4k 27 (7 4F 3 3 3
= DIGITAL TECHOLOGY AND MARKETING
¥ AEM G s | 3 3
z CUSTOMER RELATION MANAGEMENT
% R
INTERNATIONAL BUSINESS COMMUNICATION ! 2 2 (EZER) EMI
LESIHBE 2 gm
BUSINESS SUCCESS STORY ! 2 2 (ZHER) EMI
PRS2 Y F R E AL 3 5 3
TOPICS OF SERVICE AND OPERATIONS MANAGEMENT
ERTES e T 3 3 3
ORGANIZATION THEORY AND MANAGEMENT
Pk L AL 3 3 3
FINANCIAL MANAGEMENT
BT R 3 3 3
TPOICS OF ORIGANIZATION BEHAVIOR
. FERGEFRE L 3 3 3
5; OPERATIONS STRATEGY AND MANAGEMENT
Z s LA FREERA 3 3 3
= %2 |lToPICS OF HUMAN RESOURCE MANAGEMENT
3 | Elective |~ 5 .~ )
% AR 3 3 3
“f CORPORATE GOVERNANCE
; FR SR T . |, ;
= NEW PRODUCT DEVELOPMENT AND MANAGEMENT
[ ]
BT 3 | 3 3
BRAND MANAGEMENT
Wk ¥ LG A 3 3 3
STRATEGIC MANAGEMENT
EEBRBES 3 3 5
CASE STUDY IN BUSINESS ADMINISTRATION
4wk
&5 8 3 | 3 3
BUSINESS AND LAW
i Iy " 4
FIELD PRACTICE & 3 3 % £ As Remark
FAL e A H L (vt
FRELT Y @ | @] o (1) ®) ®) fmziﬁ» 2 f@;& ) *
PRACTICE OF TOPIC RESEARCH rooom i )
£ Exclusive for graduation requirement
Elective ﬁﬁ% _‘%? 3 ?i'—g; i’P‘;E‘* ?} 31;3 4
7~ R 2L LA 4 A
PRACTICE OF PROFESSIONAL TEACHING @) | @ &) &) 1 &y (73 '\ Lrass) ) )
Exclusive for graduation requirement
SRR AR v A 2R A H g B &2l
KinxRy 4 4 1 1 1 1 ?“:K iij%ﬂ \?'Fwﬂwgym 5
R 2 LA
PRACTICE OF EDUCATIONAL CASE STUDY @) | @ &) &) 1 &y (73 '\ FRES) ) )
Exclusive for graduation requirement
A 21
eE 68 70 9 0 9 0 20 0 32 3
Subtotal, Elective
iZ 8 £ 3+ Subtotal, Elective 27
(% * &3 Minimum of Electives Reqruied)

EEEHUBE LA (P 32 5H2684 > LEEBI S RB27EL)
Total Number of Required Credits: 47
( 6 credits for thesis are not included in the total number of required credits but a requirement for graduation., Minimum of Electives Reqruied: 19 Credits)
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Remark 1: The prerequisite courses for the MBA program are Management and Statistics (completed 2 credits with a score of 70 or above from a master's program, master's degree program, university, or 2-year/5-year
junior college program). For those who have not taken or have insufficient credits in these courses, they need to make up for the foundational courses offered by the day division or continuing education division of the
university’s college department, and these credits will not be counted towards graduation credits. Other relevant regulations shall follow the department's (graduate institute's) Implementation Guidelines for Course
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Approved by Counsil of Academic Affairs on June 18, 2024.
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Remark 2: To graduate from this department (graduate institute), students need to pass the graduation threshold set by the department (graduate institute) regarding English proficiency and professional certification
reauirements.
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Remark 3: Students admitted from the 2018 academic year onwards must complete at least 6 hours of academic ethics education courses in accordance with the university's "Implementation Guidelines for Academic Ethics
Education for Graduate Students" before they can apply for their thesis/dissertation defense and degree examination.
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Remark 4: Students admitted from the 2022 academic year can take up to 3 credits of off-campus internship courses. The number of hours required for each credit of off-campus internship shall be handled in accordance with
the school's relevant regulations for off-campus internships.
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Remark5:The semesters and academic years for offering required professional courses and elective courses may be adjusted according to actual circumstances.
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Remark6:According to the school's "Regulations for Student Information Literacy Assessment," starting from the 2024 academic year, all incoming graduate, undergraduate, and college students must meet one of the
information literacy assessment requirements listed in these regulations before they can graduate.
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