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The curriculum of the Industry graduate program for realter estate and marketing management (Class B), Department of Business Administration, College of Business, National
Taipei University of Business (Applicable for new students enrolled Fall 2022)
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Category Course Title szit Hour Fall Spring Fall Spring Remarks
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Lecture | Practice | Lecture | Practice || Lecture | Practice | Lecture | Practice
Pk ERC)ERY) 2 4 2 5
JOURNAL PAPER STUDY
FTHAERFE LG
INDEPENDENT STUDIES IN REAL ESTATE 2 2 2
MANAGEMENT
ER RN I N 5 2 2
LEGAL PRACTICE IN REAL PROPERTY
R b A 5 2 2
ADVANCED MACROECONOMICS
B i (C)E R ) o | . A
% %2 |[JOURNAL PAPER STUDY
Core Course
(Compulsory) || = £ B % § 1 2 2 2
PUBLIC RELATIONS MANAGEMENT
AHAEFEFL 2 2 2
OPERATION MANAGEMENT
FREMGER(ZRY) 2 3 2 1
CUSTOMER RELATIONSHIP MANAGEMENT
Bl
ESIS ® | ® ®) ®)
wB e 16 | 21 8 2 4 2 2 0 2 1
Subtotal
O 16
Subtotal, Compulsory
~ By o 2 2 2
BIG DATA ANALYSIS
EO o SR 5 2 2
ORGANIZATION AND MANAGEMENT
S B E A
STATISTICAL METHOD AND QUANTITATIVE 2 2 2
MODEL
AHAEEHER 2 2 2
MARKETING MANAGEMENT
1@&?—"&'?5’»%%?}5‘,%‘ (z9%) 2 3 2 1
SERVICE QUALITY MANAGEMENT
i A 2 2 2
CONSUMER BEHAVIOR ANALYSIS
EEER )
- RS
Elective |0 ESEARCH METHODS 2 2 2
AU, 1 1 1
OVERSEAS STUDY
P A ERBL(ERY) 2 3 2 1
FINANCIAL ANALYSIS
PEAETFF AR 2 2 2
TOPICS OF ELECTRONIC COMMERCE
BRANDING STRATEGY
N 2 2 2
ARTIFICIAL INTELLIGENCE APPLICATION
B3 23 | 25 4 0 4 0 6 2 8 1
Subtotal, Elective
£ B &3+ Subtotal, Elective 14
(Z * & Minimum of Electives Reqruied)
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Total Number of Required Credits : 30
( 6 credits for thesis are not included in the total number of required credits but a requirement for graduation., Minimum of Electives Reqruied: 14 Credits)
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Approved by Academic Affairs Council on April 7, 2022.




