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2 Years Program, Creative Technologies and Product Design, College of Innovation Management, National Taipei University of Business
(Applicable to Students Admitted in Fall or Spring, 2020)

® ES IS #
Contact Hour
= B E£—BFAY1 E_BFEAY2
REEA REZE 72 > + iy + T -Ed
Category Course Title # §§z Fall Spri Fall Spri Remarks
| Hour a pring a pring
Credit
R 28 R 258 R 25 R 25
Lecture | Practice | Lecture | Practice | Lecture | Practice | Lecture | Practice
57hv4
Chinese 2 2 2
(AREE-RITFA/IREREERSE) 2 2 2
Course module of life aesthetics
B R 0
Elective courses from the Center for General 2 2 2
Education
BHENE e
(—#RE) |Physical education 0 4 2 2
Liberal o
Arts e glish 212 2
(Compulso 9 —
ry) (ARME-LEEEAEE) 2 2 )
Course module of democracy and law and order
=] .
Physical education @ | @ 2 2 L
EH oG ) 0 @ @ @ RIBIBHREREPERE
English training WMERZ BHLETHMA -
a5
Subtotal 10 10 6 0 4 0 0 0 0 0
ERIRE
FORM PRINCIPLES 3 3 3
BIEEBNIRS R E 3 3 3
COMPUTER-AIDED THREE-DIMENSIONAL DESIGN
BIERERER 2 P 5
CREATIVE TECHNOLOGY PROGRAM
B&EiT] 2 P 5
DESIGN INTRODUCTION
EmERREE 3 3 3
PRODUCT SKETCH
AKEERE 2 5 5
HUMAN-COMPUTER INTERACTION DESIGN
[BI S 4R PFa & 3 3 3
LAYOUT DESIGN
BE
DESIGN THINKING 2 2 2
R SNE 2 2 5
FOREIGN LANGUAGE OF TECNOLOGE
MRS 2 5 5
MATERIAL AND MECHANISM
BRLE lmmmi s | 3 X
Core  IMODEL MAKING
Course
(Compulso OE)#MIMEIDN 5 5 5
ry) INTERACTIVE DIGITAL NARRATIVE
Eipal: 1B 2 2 5
POWER MACHINERY DESIGN
VR/AR 2 2 2
XEI®E 2 2 5
CULTURAL AND CREATIVE DESIGN
MG TSR 3 3 3
BRAND MANAGEMENT
AETRE 5 5 5
HUMAN FACTORS
B RIR AR IAR 5 5 5
PROFESSIONAL ETHICS AND DESIGN LAWS
RISHRE AT 2 2 5
EXHIBITION PLANNING AND MARKETING
RETEB(L) 3 4 4
GRADUATION SPECIAL TOPIC 1
HETEBE(T) 3 4 4
GRADUATION SPECIAL TOPIC 2
DACT=Ey
Subtotal, Compulsory 0 52 18 0 17 0 9 0 8 0
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2 Years Program, Creative Technologies and Product Design, College of Innovation Management, National Taipei University of Business
(Applicable to Students Admitted in Fall or Spring, 2020)

® ES IS #
Contact Hour
=] . E£—BFAY1 E_BEFEAY2
REEA REZE 72 > + iy + T -Ed
Cat Course Titl y | ¥ : - Remark
ategory ourse litle | Hour Fall Spring Fall Spring emarks
Credit
R 28 R 258 R 25 R 25
Lecture | Practice | Lecture | Practice | Lecture | Practice | Lecture | Practice
EBTIHEARE 2 2 2
STORY MARKETING AND COMMUNICATIONS
BB T ERE 3 3 3
COMPUTER-AIDED GRAPHIC DESIGN
EXiii
SKETCH 3 3 3
BYitE
COLOR DESIGN 2 2 2
EPE BN EREN T RERRE
ADVANCES COMPUTER-AIDED THREE 3 3 3
DIMENSIONAL DESIGN
BFEH 3 3 3
ELECTRONIC COMMERCE
BRRE
UNIVERSAL DESIGN 2 2 2
HEETR 2 2 2
CONSUMER BEHAVIOR
BMRIRFA 2 2 2
DIGITAL RENDERING TECHNIQUES
AEMREERE 5 5 5
INFORMATION VISUALIZATION
HERERKER
FIELD SURVEY 2 2 2
TECHNOLOGY APPLICATION
E4IS5I1ZER 2 2 2
UNREAL ENGINE APPLICATION
BELERR 2 2 2
SMART LIVING DESIGN RESEARCH
EmiRstEa 2 2 2
AESTHETICS IN PRODUCT DESIGN
s BIEE
= 28 (152
”*%ﬂ’ PRACTICAL ENTREPRENEURSHIP 2 2 2
Elective
BEABERE 2 2 5
STRUCTURAL PACKAGING DESIGN
B EmMRET 2 2 )
PRODUCT DESIGN FOR WELFARE
CNCrERE 2 2 2
COMPUTER NUMERICAL CONTROL APPLICATION
B ELSTIOET 2 2 )
STUCTURAL AND FORM DESIGN
EmPmEat 2 2 5
PRODUCT REVERSE DESIGN
LRES
ERELR 2 P 5
USER EXPERIENCE
TEERBELRHERE 5 2 5
MOBILE DEVICE PLANNING AND DESIGN
BREBRERTH 3 3 3
MIXED REALITY PRODUCT MARKETING
BmiEs 2 2 2
PRODUCT PHOTOGRAPHY
B EEEMER BE 3 3 3
CREATIVE ADVERTISING AND FILM MAKING
BERLEERXNERT 2 2 2
SMART LIVING INDUSTRY AND DESIGN
RERRI B FE AR E 2 P 5
FUTURE TECHNOLOGY APPLICATION DESIGN
AlFEFRRE T 2 2 2
ARTIFICIAL INTELLIGENCE APPLICATION DESIGN
BlPR TR B 2 2 2
INTERNATIONAL DESIGN COMPETITION LECTURE
M HERR 5 RE E 2 2 2

SERVICE DESIGN FOR INTERNET OF THINGS
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2 Years Program, Creative Technologies and Product Design, College of Innovation Management, National Taipei University of Business
(Applicable to Students Admitted in Fall or Spring, 2020)

® ES IS #
Contact Hour
=} . E£—BFAY1 E_BFEAY2
REEA ﬂﬁ%%’ 72 §; + iy + T -Ed
Category Course Title # Hour Fall Spring Fall Spring Remarks
Credit
R 28 R 258 R 25 R 25
Lecture | Practice | Lecture | Practice | Lecture | Practice | Lecture | Practice
BmEBEeRERE 5 2 5
COMMODITY INTERACTIVE EXPERIENCE DESIGN
R BB E MR 5 P 5
TECHNOLOGY AND MEDICAL PRODUCT DESIGN
BEREEMRET 2 2 2
SMART HOME PRODUCT DESIGN
{EmERR T
PORTFOLIO DESIGN 2 2 2
SREL pmmm > | 160 160 |ESEBLBHB0ME - 2
Elective |INTERNSHIP BAFH160/\
MREEEE .
PRACTICE OF TOPIC RESEARCH @3 4 L L L L G
HEEXEE o~
PRACTICE OF TOPIC RESEARCH 01 4 E L & & 7
HEEXREER s
PRACTICE OF TOPIC RESEARCH o = L e . . s
Subtot:ll EEIective 76 | 246 16 3 16 3 30 3 12 163

EERBRBBENY 72 (HEEBEVEE 12BHTU2MATEEERNMERY A2BHRE )
Total Number of Required Credits: 72 (Minimum of Electives Reqruied: 12 Credits)

Bl _EREEREERE  THAZEREBRBHHP -

B2 & TRINKERREEENSEMERBERN ) HE  AI1092FEEABRBERBBMAMEEENREENARBEETE CROFREBVOBIZE2IHZ "HEIRE
). AR MEBRENREBEEER  QRREFAFFEREN -

B3 & TARIRBELEREENEN )  BBFEEABZHBBEE  BREBEMNEMEE M "RBESE ., RERGRE - MEIREHZEN -
Bit4 . 1052 FERABZAMBELE  WABBARANZEXENPUEKRGSEE - HHRER 'BAmAEKELBETEENSEPUERWEEMER , JHE -

&5 AR T EMHENEREERER, AT AL07RFEEABZARE - ENHELATN TEERMREHREERPL . 2 TENARERE ) 2MROETIEBAAR - NS
BHMEBZBMHENEREZ2NMSU LERAEBRERENREEE -

Bi6 : MAEEREY : HENE - R - ERSEHE - MRMMEEE - RIAZRES -
Bel7 . HEEXEDR  {HBBARNBEPBBEEE - FIARKES -

B8 HAEREY U - KE - SHMAEMBRGFEMIBER - RIAZRERS -
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