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Institute of Creative Design and Management, National Taipei University of Business
(Applicable to Students Admitted in Fall or Spring, 2022)
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Total Number of Required Credits : 42 (Minimum of Electives Reqruied: 24 Credits)
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Remark 1: Core courses: 12 credits required (excluding thesis 6 credits) ,Electives: 24 credits minimum required ,Total Required credits - 42 credits (excluding electives English 4
credits)
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Remark 2: The Regulations of’Guidelines Governing the Academic Ethics Course” apply to all students who have enrolled in a program at the master’s level since the 2018-2019
academic year. Students are required to complete Academic Research Ethics Education Course, which is up to 6 hours before applying for Thesis Degree Exam
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Remark 3: Guideline for English Exit Requirements: Second-year Master’s students must meet the English Proficiency Requirement (TOEIC 520 or above or other acceptable English

Proficiency Exam). If not, students are required to complete Practical English | & Practical English II.
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Remark 4: Electives Practice of Topic Research, Practice of Professional Teaching, Practice of Educational Case Study credits can NOT be used to meet the degree requirements.
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Remark 5: The maX|mum credits for Business courses are 18. (Consumer Behavior Theories & Practices, Product Development Strategy Studies, Innovation and Entrepreneurship,
Market Research studies, Design and Brand Marketing, Marketing and Strategy Topics,Studies and Prectices of Planning, Case Studies of Business, Topics in Design Management,
Integrated Marketing Communications and Design)
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Remark 6: The normal credit load is 6 credits. Students who wish to take more than 6 credits should file application for review by the Institute Meeting upon the start of each semester.
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Remark 7: Unless otherwise required or instructed, undergraduate students quallfled to carry on advanced study in graduate courses may take up to 6 credits from graduate courses each
semester. Undergraduate students who wish to take more than 6 graduate credits each semester should file application upon the start of each semester to be reviewed in the Institute
Meeting.
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